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hale traveling up the

corporate highway, over

thie mommy Brack and
down the road of entrepreneurship,
Susan Ratliff learned a lot about
business, Her thirty vears in sales
and marketing included a stint as a

residential real estate agent, a home-

based business owner and finally as
President of Exhibit Experts. “It has
been one wild roller-coaster ride”
savs Ratliff. Like many small
business owners, Susan has faced
obstacles and challenges that

have tested her mental toughness,
emotional strength and financial
TESOUITCRS,

Ehe reluctantly closed her first
display showroom in 1994 after her
manufacturing partner deserted her,
She took a sales job with a
compeling company and crded up
buying that business seven months
later. She expanded and remodeled
her new showroom one maenth
before the September 11 tragedy
devastated the tradeshow indusiry.
By implementing some criative
marketing and ghang special
attention to loval customers,
Exhibit Experts survived and
thrived. Im 20653 the company
recened the Steding Adward for
Micro-business from the Scottsdale
Chamber of Commerce,

By 2005 Susan was on brack to have
the best vear in the compamy’s
history. It might have happened if
two trusted emplovees had not
abruptly departed and opened a

compeling business down the street,

"Evervihing happens lor a reason,”
savs Ratliff, who believes that

challenge resulted in the hiring
of her exceptional new staff.

Exhibit Experts is an award-winning
tradeshow display company and a
top distrbulor for Featherlite Bramd
Eshibits. Their new marketing
campaign, the Ex Factor, promises
Exceptional products, Extrasrdinary
service, Extensive resources and an
Excellent reputation. Whether you
reed displays, banners, counters.
graphics or kiosks, Exhibit Experts
has what it fakes Lo boost vour
profits and enhance your image

at tradishows,

In addition Lo creating dynamic
displays, Susan 15 an author and
popular speaker whiote seminars
help businesses become more
productive and profitable at evenls,
improve nelworking skills amd get
publicity for their cause. “That's our
competitive edge. We don't just sell
displays, we teach our cuslomers
haow 1o maximize ther investmenl
and increase their profils loo,”

zays Fatlafi.

Susan is proud of what she has
accomplished in 12 vears a8 3
micro-business owner and strong
advocate for others like herseli. She
has been a member of NAWBCO for
ten years, serves on the ASBA board
of directors and was recently elected
i the Board of Trusties of the
National Small Business Association
in Washimgton D.C.

“There are many successful women
in the Yalley who also operate
thriving busineszes with fewer than
111 gmplovees and they should be
recopnized and supported for their
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contributions to our economy,”
says Rathif,

With that goal in mand, Susan
created the Women Entrepreneurs’
amall Business Boot Camip, The
event consists of a full day of
education and celebration with
speakers, workshops and lots of
nebworking. Susan credils the
success of the Boot Camp to the
small group of savvy businesswomen
whio had farth in her vaision and
unselfshly volunteerad ther bime
and talenlz to help her bring the
Boot Camp bo fruition. “When |
Called up my Friends in Jumne 20014,
and samrl | wanbed to create a
conference for 300 women and hakd
it in January, they didn't tell me |
was crazy, they simply asked, “What
can we do b help?™ This vear's
planming committee inchades long
time buddy, Kathy Stephens,
founder of the Entrépreneurial
Mother's Associabion; Yickie Mulling,
ovwmer of Mulling Creative; Elaine
Potter, event manager for Reed
Business; Damita Leomard wath DL
Web Works; Sandy Bogers, the
Referral Chueen; Wendy Kenney, an
agent with Met Life and this vear's
Miskress of Ceremonies; and her
stafil Karol Ward, Sue Marshall and
Suzy Lyons.

“This event has the most amazing
lineup of speakers willing Lo share
Lheir valuable talents,” Ratliff
explains, “1 am so grateful for their
participation.” Susan is extremely
appreciative of those firsl-year
pdaisors whe beok a chance an an
unproven concepl and jumped on
lhe bamdwagon o make the
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inaugural Women Entrépreneurs
amall Busingss Boot Camp a

swecess, and continue thewr support
each year. 1 could not have pulled off
that fantastic first event without the
help of The Business Jowrmal and
The Greater Phoenix Chamber of
Commerce, “After 1 gained their
support, there was no doubt in

my mind that [ would accomplish
my goal.”

Three vears later, sponsors are
calling her. Chase Bank became the
exclusive sponsor of the “Meet The
Speakers Reception,” Met Life, Best
Buy and ASBA are lending financial
support. East Valley Woman
magazine, Ebony Cactus, Image
Craft, Paul's Pro Photo, Arizona
Diffice Technolofiies, Maximize Your
Publicity and Arizona Web TV and
Mullins Creatrnee are on baard to
make the 2007 evenl the best one
vel. “1 canmot tell vou how
rewarding it is to have such
powerful partners and | hope they
will stay on board as [ take the Boot
Camp to other cities around the
counbry,” savs Batliff,

Tor Bire Susarr RatliT as a speaker or
o ferrr mvowe about Fxhibit Experfs
or the Women Enfreprenenrs” Small
Fusiness Boof Camp, call

BO2-437- 63 or visit these websiles:
were erfibiexpertsas, o

worete soerensbosinezsboolcarp, com




